
Data Assessment for Teaching & Learning in Art & Design  
Departmental Social Media Accounts  

(Twitter & Instagram)

2021-2022



Overview

@tladrisd

Wanting to assert a sense of community 
through TLAD’s Instagram platform  

(where most user engagement and  
interaction took place), bi-weekly posts 

were meant to serve as introductory  
“portals” to the department.  

“Student Shout-Outs” that described  
what TLAD Graduate students were  

doing (either on the MA or MAT track) 
served as an “insider’s” guide to TLAD. 

The account gave broader views past the 
department, sharing local community organization 

events as well as RISD/RISD Museum school-wide   
events and opportunities.  

Events were relevant to Education and/or Art + Design 

Posts were  designed and shared for and through Instagram, 
the same posts were shared on Facebook and Twitter. 

Twitter 





Instagram’s data analytics showed that Users were engaging with  
more “personal” or “in-depth” departmental content. 

Posts that depicted student activities like course and collaborative  
departmental events were engaged with the most, more so than any post that 
was informational. 

What Users Enjoyed


